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Today’s Agenda

u Overview
u 3 Concepts

u Why LinkedIn?

u 1. Optimize Your Profile

u 2. Share Content

u 3. Engage with Others

u Opportunities within INBLF



3 Concepts

u Digital Ecosystem

u Marketing Funnel

u VET: Visibility, Expertise, Trust



#1:
The Digital Ecosystem (aka, Reality)









#2:
The Marketing Funnel
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#3:
Sweet Spot: 
Visibility, Expertise, Trust





Let’s Talk About LinkedIn



The Business Social Network

u 25,000 to 100,000 “impressions” of you per year

u Over 1 billion users; 16% daily users

u In 2022, LinkedIn Saw a 22% Increase in 
Engagement

u Domain Authority:
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Network Effects



How to Find a LinkedIn Page

u 1. Search (e.g., “georgetown university”)

u 2. View the Page

u 3. Find “slug” in URL



LinkedIn Pages (for your law firm)



LinkedIn Pages (for your law firm)



Settings & Privacy Recommendations

u Remove your birthdate









Types of Content to Share on 
LinkedIn

u Posts

u Articles

u Images (infographics)

u Image Carousels (aka, slideshows, in PDF format)

u Videos

u Publications & Presentations



Share a “post”



Share a “post”



Posts with Images



Posts with Image Carousels (“document” 
or PDF)



LinkedIn Articles (longer form content)



Improve Reach & Engagement: 
All Hail the Algorithm
u The Algo likes: Likes, Shares, and Comments
u Timing (Tues-Thurs; Weekend Warriors)
u Tag others (be selective; ex: @larry-ebner)
u Forward to others (fyi)
u First couple hours – most important
u REPLY REPLY REPLY to comments (in real time)
u External Links are frowned upon
u Open well (“See more” link) …



Improve Reach & Engagement

BOLD STATEMENT

GRATITUDE

ASK QUESTIONS

TEASE THE ANSWER

QUOTE SOMEONE



Improve Reach & 
Engagement: 
Personalize It!







Words of Wisdom …

“Do unto others …”

“If you write to 
Grandma she’ll 
write back.”

“Being a giver is not 
good for a 100-yard 

dash, but it’s valuable 
in a marathon.”

“This is what I find most 
magnetic about successful 
givers: they get to the top 

without cutting others down, 
finding ways of expanding the 

pie that benefit themselves and 
the people around them.”



It’s “Social” Media, not “Broadcast”

ME

others

others

others

othersothers

others

others 2 nouns, unlimited 
verbs





“Engagement”

u Likes, Comments, Shares

u Commenting IS Content

u Commenting helps you find your Voice

u “Content” – the raw materials or ingredients or 
fuel for digital marketing



Pay Attention to Notifications



Promoting Your Presentations Is Social!



Build Your Network

u Connect with colleagues, friends, 
INBLF members

u Follow People and Pages you may 
want to know (e.g., prospective 
clients, partners, peers, experts)

u Interact with their posts in a 
civil manner, playing the 
“long” game



Create a Customized LinkedIn Feed

u Create customized LinkedIn feeds 
featuring content from selected 
people



Add Sections to Your Profile



Add Sections to Your Profile





Wrap-Up Thoughts

u The Long Game: Like Life, It’s a Marathon

u Incremental Progress: There Are No Quick Wins

u Gradually Build Your Presence “behind the link”

u Focus on HUMANS, not the Algorithm

u The Silent Majority

u It’s One More Tool



Opportunities for INBLF Members



INBLF Page: 
Follow and Engage

u Likes, Shares, Comments drive Reach

u Familiarize yourself with fellow 
INBLF attorneys

u “Give” leads to “Getting”



INBLF Page: 
Grow Your Connections

u Click on Likes and Comments

u Connect with fellow attorneys

u Grow the INBLF network

u Grow YOUR network



INBLF Page: 
Increase Involvement

u Tag Others – spread the word



Collaborative Opportunities?

u Posts, Articles, Blogs

u FAQs

u Q&As

u Multi-author content by nature 
expands audiences
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